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Miles For Admission 

Exploration 
November 24, 1998 
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Purpose 


• Review the 1998 objectives and create 1999 
objectives based on the opinions of the 
Agency and the statistics and research 
gathered from the promotion. 
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Miles For Admission 
1998 Objectives 

• Generate news and excitement among YAS 

• Create a new way to use Marlboro Miles 

• Increase name generation in selected 
markets 
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Miles for Admission 
1998 Strengths 


• Strengths of the 1998 Miles for Admission 

— Majority of the participants were adult smokers 
ages 21-34 

— Approximately 50% were new to using Miles 
— Positive reviews from participants 
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Source: https://www.industrydocuments.ucsf.edu/docs/pqkm0004 



Miles for Admission 
1998 Opportunities 


• Opportunities revealed for the 1999 Metro 
expansion 

— Attendance built as events progressed 

— Many participants wanted band names in 
advance 

— Communication of the event details was not 
always clear 

— Total awareness of the events could be 
improved 
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Miles for Admission 

1999 Objectives 

Generate more excitement among YAS 


• Increase awareness/attendance 


• Strengthen advertising communication 
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Generating More Excitement 
Among YAS 21-29 
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Generate excitement through 

Music 


• Focus as a “Music” event 

— “Marlboro Party” (food and drink) is secondary 

— Nationally recognized bands will drive 
attendance 

• Evolve the idea of “Big band. Small venue.” 

— Communicate the caliber of bands involved 

— Stress that this is a unique opportunity for 
Marlboro smokers only to view a major band in 
an intimate setting 
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Generate excitement through 

Music 

Brainstorming Ideas 

• Encourage band-to-audience interaction 

• Offer a drawing for a picture with the band 
or backstage VIP pass 

• Offer special acoustic performances 

• Use market specific local talent as the 
opening band or the headliner (see attached 
lists of bands) 
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Increase Awareness/Attendance 
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Increase Awareness/Attendance 

• Lower the Miles requirement to 100 

— Attendance and name generation will increase 
— Miles redemption is secondary 

• Encourage word-of-mouth and leaks of 
band names 

• Communicate caliber of previous bands on 
direct mail and POS 

• Drive traffic to bars through promotion 
prior to the first event 
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Strengthen Advertising 

G ommunication 
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Strengthen Advertising Execution 

Creative 

• Continue with the red ticket look 

— Bold execution of red ticket over large area of 
white-space researched well 

— Consider full-page ROP rather than back to 
back half-page 

• Strengthen copy on each piece 

— Lengthy copy and details on the direct mail 
- Limit copy on ROP and retail POS 
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Strengthen Advertising Execution 


Communication 

• Communicate the band name prior to the 
event 

— Allow participants to call the bar for band 
information 

— Encourage leaking of the band name 

• Other Communication Tactics 

— Direct mail appears to increase attendance 
— Consider banners in bars 
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Strengthen Advertising Execution 


G ommunication 

• Maintain the stylish but subtle promotion of 
all pieces and the event 

— YAS sometimes reject over-promotion and 
advertising that tries “too hard” 

— Evolve the equity of the red ticket and headline 
into a nationally recognized quality promotion 

— Evolve the name of the promotion to increase 
equity and recognition 
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Miles for Admission 


General Suggestions 

• Use of Marlboro gear should be limited to 
small, easy to carry, and YAS relevant items 
only 

• Continue offering food 

— Use bar/finger foods that are easy to eat 

— Encourage interaction among participants 
before the show 
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Conclusions 

• Miles for Admission has the ability to offer 
YAS 21-29 a new way to use Marlboro 
Miles 

• This promotion has the potential to give 
Marlboro a fresh, modem image in specific 
Metro markets 

• Using this promotion in select markets also 
could help increase Marlboro presence in 
areas where share can be improved 
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Large National Acts 


Smashing Pumpkins 

Liz Phair 

Semisonic 

Lenny Kravitz 

Cracker 

Freddyjones 

Oasis 

Third Eye Blind 
Hole 

Brian Setzer 
Orchestra 

Cardigans 

1<9<UZ8<U0Z 


• Cure 

• New Order 

• Puff Daddy 

• Squirrel Nut 
Zippers 

• Cowboyjunkies 

• Soul Coughing 

• Goo Goo Dolls 

• Beck 

• Cake 

• Beastie Boys 

• Sundays 


• Everclear 

• Phish 

• Smoking Popes 

• Ben Harper 

• Eve 6 

• Pearljam 

• Soundgarden 

• James 

• George Clinton 

• Chris Isaak 

• V] Harvey 

• Afghan Whigs 

• Live 

• Radiohead 


Source: https://www.industrydocuments.ucsf.edu/docs/pqkm0004 



Suggested Bands 
Market Specific 

• Poi Dog Pondering - Chicago 

• Mighty Blue Kings - Chicago 

• Dixie Chicks - Texas 

• Lyle Lovett - Texas 

• Mighty Mighty Bostones - Boston 

• Harry Conickjr. - New Orleans 

• Soundgarden - Pacific Northwest/Seattle 

• Pearl Jam - Pacific Northwest/Seattle 

• Beastie Boys - New York 
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